Peep Culture

Peep culture is Reality TV, YouTube, Flickr, MySpace and FaceBook. It’s blogs, chatrooms, amateur online sex, virally spread digital movies of a fat kid pretending to be a Jedi Knight, cell phone photos of your drunk friend making out with her ex-boyfriend posted online, and citizen surveillance. Peep is the backbone of Web 2.0 and the engine of corporate and government data-mining. It’s like the famous line about pornography: you know it when you see it. And you do see it. All the time, everyday, everywhere. 

Peep, like the sudden stunning rise of television in the 1950s, seems relatively innocent. Friends connecting. Overly enthusiastic teenagers pushing boundaries. People of all stripes and demographics gathering (virtually) to talk about their lives, likes, dislikes, and problems. But look at what happened with television: Such virtuous fare as Rin Tin Tin, Gunsmoke, Father Knows Best, and You Bet Your Life somehow led us to TV dinners, childhood obesity and bowling alone. In less than a decade, television changed how we ate, socialized, and maybe even thought. Television changed society forever, but while it was happening it was hard to notice. We were too busy transfixed to what TV was showing (as opposed to doing). Elvis gyrated his pelvis, Sputnik pierced space, Cuban was blockaded and we watched, somehow missing the big story. 
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